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Introduction

 I originally started this document as a compilation of notes and

information relating to DJing for use by my partner (Jill Rezak)

and myself. In response to requests from other DJs on

alt.music.makers.dj, I am making this available for general use.

I can't quite yet call it a FAQ, as it is missing a lot of basic

questions (such as details about different mixers, turntables,

etc.). Even the information it does cover is probably not 100%

complete. In its present form, it will probably be useful to

experienced DJs, but will leave some questions unanswered for

those who are just starting out. Hopefully we can fill these gaps

out over time. Please email suggestions to SRothkin@aol.com.

 

Starting Out

This is kind of a general tips section for those who are just

starting out. It is not complete, but it is a start. Thanks to

Laura La Gassa (email laura@usl.com) who wrote this section.

Like it says in the alt.rave FAQ, it is something that cannot be

taught. Here is how I got started. My advice worked for me, your

mileage may vary.

 

First off, don't run out and buy gear if you can at all avoid it.

Find a friend with tables you can start practicing on. Join a

college or community radio station with gear that you can use

during off-hours. I drive 45 minutes two or three times a week to

go to my friend's house to practice, but it's saved me from

having to spend $350 each on 1200's, and $1300 on a mixer (my

friend has a really nice one), and more money on amps and big

speakers. The thing to focus on at first is buying records and

getting comfortable with handling them and the gear. Then, when

you are sure you really want to go through with it, you can buy

tables and mixers and DJ samplers to your heart's content. Think

of DJing as a VERY expensive hobby at first . . . it takes a

*lot* of work to make it a career.

 

If you have multiple choices on where to buy records, investigate

them all and find the place with the best service and selection.

I know this sounds like stupid advice, but being able to go into

a store and hear this weeks wax hot off the presses *before* you

commit money to it is a million times more fun than watching play

lists and reviews and then trying to find things. Techno vinyl

has such a short shelf life that if you snooze, you lose. My

absolute favorite track is only three months old, and is now

nearly impossible to get, for example. Many times by the time

something ends up on a play list or reviewed in a magazine, it's

gone forever and you'll have to do some real scrounging to find a

copy.

 

If you are someplace where there are no decent record shops

within driving distance, the next best bet is to try mail order.

Some places are VERY helpful and pleasant, and will talk to you

for a while and even ask you to send in a (non-mixed) tape with

snippets of what you like so they can get an idea of what to ship

you.

 

Okay, now that you have some records, you have to play them. The

first few times I put down tracks I was afraid to touch the

vinyl. All those years of my dad telling me to handle the records

carefully by the edges had sunk in. Well, your precious vinyl is

going to get finger prints all over it, not to mention dust, fog

juice, tree sap, and god knows what else, so buy a discwasher and

hope for the best. Go ahead, touch the record. Get used to it,

they will survive, and if the weighting and anti-skate on the

tables is set right, they won't skip (ask the friend who's gear

you are using for advice on this . . . extra weight wears out the

grooves faster but will plow over dust particles, cat hair, and

bubbles in a bad pressing... anti-skate keeps the needle from

slipping sideways when you spin the record backward by hand, or

scratch).

 

Don't worry about beat matching at first. Instead get a feel for

what happens when you move the cross fader, adjust the line

levels on the mixer, and adjust the pitch control on the tables.

Learn the gear first is what I'm saying. When you feel

comfortable handling everything (which could take five minutes or

five days), then the fun begins.

 

Beat matching is a simple concept, but hard to do. Especially

when the sound system is pumped up excruciatingly loud and you

can't tell where the echoes are coming from AND there are six

guys hanging around the tables watching your every move AND there

are 100 people dancing and you don't want to wreck their vibe AND

AND AND. But I digress. It's easier in the privacy of your own

basement, and the friend who got me started said that he felt

that about twenty hours of private practice was a good guideline

before you'd be ready to go out and not embarass yourself.

 

But how do you do it? Ask anyone and they will tell you

something different. Here is my system:

 

1. Make sure the table you will be cueing off of (i.e. the one

with the record you are mixing into, not out of) is zeroed. What

I mean by zeroed is that the pitch control is set at zero, and

that little green light is on. This keeps you out of the

situation where your pitch keeps creeping up and up and you go

through your records and finally there is no room to adjust up or

down. I'm sure some of you experienced DJs are laughing at me for

this, but I'm writing this for absolute beginners, so . . . :-)

2. DO NOT believe the rpm (or upm if it's a German import, ha

ha ha) speed printed on the label. I have SO MANY records where

it's just plain WRONG. Put the needle in the middle of the track

where the beat will be plain, and listen through your headphones

and make sure you have the right speed.

3. Back up to the part of the record where the beat comes in

clearly for the first time. Listen to it, and to the record that

is currently running. You'll get an idea whether to speed up or

slow down the record you want to queue. Make a rough guestimate

and adjust the pitch control slider appropriately.

4. Back up again to the part where the beat comes in, and with

your hand on the record, scratch over the down beat a few times,

in such a way that you push over the down beat on the record you

are queueing at the same time the down beat on the running record

hits. When you've found the down beat and feel comfortable,

rather than backing up again and scratching, just release the

record with a very slight push so that they will both be playing

at the same time. You'll get a better idea from what you hear

next whether you need to pitch the record you are queueing up or

down some more. Make any adjustments, and repeat this step until

you are happy with the way things sound after they've run for a

few measures.

5. Now you're hopefully ready to go. Once again, line up the

beats, and release them when you are comfortable. In a beat or

two you'll know if you are fine, and so can start moving the

crossfader over toward the center. Draw out the mix as long as

you can (I'll talk about real-time corrections in a second).

Eventually you will have faded into the other track and you can

start all over again with a new record.

6. Real-time corrections are tricky to learn, and everyone has

their own methods. Some people "push" a record that's lagged a

bit with their fingers, and "drag" a slightly too fast record by

holding a finger over the label and creating drag as the record

spins under it. Other people mess with the pitch control on the

fly. Still others grab the spindle and twist it forward or

"brake" it to correct. Experiment to find out what works for you.

One thing to get a feel for is to learn "when to hold them and

when to fold them." Basically, the faster you can correct the

better, and the sooner you cut out of a bad mix that you can't

correct the better. I've seen Jimmy Crash correct with both

hands, braking one record while simultaneously pushing the other.

He's been DJing for 12 years, so don't expect to be able to do

this at home right away, kidz. :-)

7. Buy records for their musicality, not for their mixabilty.

That said, a lot of times there are some good sounding but easy

mixes you can make. TAKE ADVANTAGE OF THIS. It will sound good,

and build your self-confidence, and give you a breather if you've

just blown a mix and need to calm your nerves a bit. The easiest

mix at all to make is to have one record that has no-beat breaks

in it, and mix a record with a beat-only intro over it. Just get

the speed right on the beat-only record, wait for a break, count

8 or 16, which ever sounds appropriate, and then have the beat-

only part come and act as the beat under the running no-beat

section, and ease the cross fader over as slowly as possible so

that you take full advantage of the no-beat section but don't get

in the situation where the beat on the first record comes back

and crashes with what you are mixing into.

8. Other cool tricks will become apparant in time. The best way

tolearn is to watch other DJs and then try it at home until you

figure it out and like how it feels and sounds. The next easiest

thing to learn after you've got the beat-matched segue down is to

drop in snippets of one record while the other is playing, and

from there there's scratching, backspinning, and god knows what

else.

9. Some DJs do things like clock the bpms of each of their

tracks and write it down on the labels, along with the key of the

track and other information. If this works for you, then go for

it. It doesn't work for me... all I do is when I buy a record, I

listen to every track and then paint mark with a little pink dot

on the label the tracks I like the best so I can find them

quickly when I'm cueing; for me it's easier than memorizing the

name of every track I own. HAVE FUN. If you are doing this for

ego, stop. Do it because you love the music and want to relate to

it in a deeper way than just listening, and because you want to

share the music you love with people. There's some hip hop or

techno or house track that goes "everybody wants to be a DJ."

Well, I think that's just FINE!

 

Give references

Make the point that you have quality equipment, but a detailed

list is not necessary. Do describe why the system is better than

the competitions. Explain why more bass or less skipping is

better.

 

Get a good picture of you and your setup in action. Use a

professional photographer who can successfully capture lighting

effects.

 

Free Publicity

Press Releases

A press release is a short article which you write about your

business and send to local newspapers, magazines, etc. in the

hope that they will print it. Generally it is only one or two

pages long, and focuses on a specific topic. Some topic ideas:

 

New DJ business opens (only if you are new)

DJ business expanding (hiring, moving into new area, adding

systems, new type of show, new "division" for specialty such as

weddings, etc.). Brag about getting bigger.

Event_write a story about an event you are entertaining at,

being sure to play up the "great entertainment." Get it approved

by the client!

If you add something slightly different like karaoke or video,

the release can be a little longer since you are explaining a new

concept to the readers.

Press release must be brief, typed, double-spaced, and clearly

written. Very factual, minimal hype. Tell who, what, when, where,

why, and how. Put most important information at the top. Always

put your name and phone number in the last line.

Include a good quality photo (with a caption), preferably an

action shot. Write your business name on the bottom of the photo

(NEVER on the back!).

Develop a list of editors to send press releases to by calling

the editorial department of each paper and ask them who you

should send releases to.

Call the recipients one week after mailing to be sure they got it

and ask if they have any questions. Don't be pushy_you are at

their mercy for having free publicity published.

 

Articles

Writing a bylined article (which carries your name) is more work

than writing a press release, but gives far more valuable

publicity. Readers will view you as an expert because you wrote

the article. This will make people call you.

To get an article published you have to select an appropriate

paper (a large one may not publish articles written by outsiders,

a small one may not give you the coverage you desire), contact

its editor and sell them on your concept, and then write and

submit the article. When speaking with the editor, explain that

many of the paper's readers will find the article useful. Papers

want exclusivity on their articles, so don't send the same

article (or topic) to multiple newspapers.

 

You can have someone "ghostwrite" the article for you if you have

a good idea but are not comfortable writing the article yourself.

You must be impartial in the article.

Put your name, description of your business, and phone number at

the end of the article.

Don't ask the editor more than once when the article will appear.

Make reprints of the article to use for marketing purposes (but

check first to see if you need permission from the paper_some

papers retain ownership of the material and reprinting without

their permission could be illegal).

 

Getting a reporter to write an article about you

This gives you even more credibility than when you write the

article yourself.

Organize your thoughts before the interview. Know what you want

to tell the readers. Have a few interesting quotes_reporters like

these.

Stories and anecdotes of interesting add color to the article.

Get a good, black-and-white, action photograph for the article.

 

In addition to being interviewed by regular newspapers, you might

want to get school newspapers to interview you if you are

targeting schools as a market segment. Especially get interviewed

by the school paper where you will be DJing the dance. Push the

show's theme, brag about your equipment, etc. You want to help

them promote the show to have better attendance so they will be

more likely to hire you again.

 

Targeting

Pick one or two markets to target based on who you most want to

play for and which market provides the best opportunity. A

marketing strategy focused on one or two markets will yield

better results than a scattershot one. Some marketing techniques

will work well for one market but not for others.

Use market research to find out what your target market wants,

then design marketing campaign around that. Make sure you are

comfortable with the psotion you take in the campaign. All

marketing materials should reflect this position.

 

Market Research

Find out (by calling and interviewing potential customers) what

is most important to the target market for selecting

entertainment.

 

Promotion

Posters

For things like school dances, by getting involved in promoting

the show, you can help to attract more people. This can help in

getting repeat business.

Make an attractive, professional-looking, generic poster that can

be used for any event. Feature your company prominently. Leave

space for client/sponsors to fill in time, date, location, price,

etc.

Make posters large so they stand out.

Colors make the poster stand out and look more professional.

Offer posters (for free) to appropriate clients.

 

Tips

Don't Hire a DJ Until You Ask These Six Questions

The following appeared in Dan McKay's TCB column in July 1995 DJ

Times. Address this during the phone call, and in your printed

material.

1.What type of party experience does your DJ have? Many mobile

DJs started in dance clubs where their primary job was mixing

records, not entertaining. The best DJs are in fact "Party Hosts"

with great personality, stage presence, and interactive games and

contests designed to entertain your guests and promote party fun!

2.At what types of events does your DJ regularly play? Make

sure your DJ has the background to entertain diverse age groups

and has the professional knowledge of blending the music your

group likes most.

3.Can your DJ supply local references? Make sure they are

specifically for the DJ that you are contracting, and not just

for the company in general.

4.Is the price of your DJ a good value? The cheapest DJ is

rarely the best value. You are choosing the person who will share

the spotlight with your guest of honor and help set the tone for

your entire event and the enjoyment of your guests. Why try to

save a few dollars only to be disappointed with a less than

professional performance? Months after your event, will your

guests be talking about how good the food was, or that an

inexperienced bargain DJ ruined the party?

5.What type of equipment will your DJ use? Is it modern,

professional, and powerful enough for your hall? Is it presented

attractively in cases, or will it be piled on a banquet table?

Will the appearance of the equipment complement your decorations,

or will there be exposed wires for all to see?

6.Will your DJ play a wide variety of music? Your DJ should

have the experience to "read" your crowd and sequence the songs

your guests will respond to best throughout your event. Will they

use modern, high-fidelity CDs and special DJ vinyl remixes, or

poorly recorded cassette tapes? Make sure your DJ is familiar

with the most requested types of music and has a good selection

of each.

 

MCing

Be sure to introduce yourself to crowd (i.e. "I'm Steve Rothkin.

I'm with Dancemasters Disc Jockey Entertainers, and I'll be your

party host this evening! Behind the console is DJ Jill Rezak,

she'll be running the music and taking your requests!").

For getting guests to quiet down for introductions (such as

introducing the wedding party), can try going to center of dance

floor and say (slowly and clearly) "ladies and gentlemen," and

pause until noise level drops. Keep repeating this procedure

until you have the attention of the majority of the guests, then

continue with the introductions.

 

Mixing

General

Always check for mix-in AND mix-out points before doing final cue-

up of song (especially if going to beat-for-beat mix).

Always peform speed and tone adjustments (and set headphone input

to) the minor song (the song that is at the lower volume at that

point in the mix). Don't change speed or tone of the predominant

song.

 

From Frank William Hsu (email: frankhsu@umich.edu): At a dance

there's rarely enough time for me to sit there and slowly adjust

the pitch of some song that's playing out to the house... Try

shifting the pitch in "chunks" (use discretion! depending on the

song) taking STRUCTURE into account. This means that it's

probably easiest for you to make large pitch changes in between

32's. Though it may be noticeable, it won't sound too bad (and

may even sound good!) because it'll register as just another

change in the song (which 32's do anyway). Either that or take

advantage of parts of the music that don't have beat or melody

and do a large shift there (these places usually fall at the end

of 32's anyway...).

 

CD Player Techniques

Memory cue for the CD player to remember where to start (may only

apply to Pioneer player?).

With master tempo (currently only on the Pioneer player) on,

pitch is not altered (even on pitch bend)_only speed/tempo is

changed. Actual speed change is virtually inaudible (without

comparing beats).

 

Beat-For-Beat Mixing

ADVANCED beat-for-beat mixing_use seperate bass & treble controls

on each input channel of mixer to roll off bass for smoother

mixing. Always roll off the song that is at lower level (when

incoming song matches or exceeds outgoing song, must

simultaneously return bass control of incoming song to normal

while rolling off bass level of outgoing song). Generally only

need to do this if there is a lot of bass (such as when

subwoofers are being used).

 

Sound Effects

Following suggestions come from Paradise Mike Alexander in

Feedback column of May `95 DJ Times:

 Applause tracks can be used for introductions, congratulations,

announcements, etc.

 Immediately after paging a missing person on the mic, utilize the

toilet flushing sound and say something like "Well, I guess s/he

is busy, s/he will be back shortly." The effect is quick, short

and always gets a laugh.

 Use your imagination_perhaps a jet taking off as the bride and

groom depart for the honeymoon; or the mega crash sound when

Uncle Charlie trips in the conga line, creating a human domino

effect.

Must have sound effects quickly accessible to capture the magic

of the moment!

 

Equipment

Buying

Buying Used

Comments based on "Buying from the Used Bin" by William Freedman

in June 1995 DJ Times.

Don't believe everything the seller tells you. Always get a

second opinion. Go to more technically inclined people for the

second opinion (people who repair systems or work for the

manufacturer) who can tell if an out-of-production component is

obsolete, flawed in design, or perfectly fine for use on the

road.

Don't rent for regular business_better to borrow to buy the

equipment you need then to constantly pump money into rentals.

The one exception_when you do an occasional job that requires

equipment that most of your other jobs don't, rent the extra

equipment for that job only.

Develop a rapport with vendors. Don't limit your vendor contacts

to DJ stores. Check with sound contractors as well, and try to

find one who will be your "buddy." Treat them same as clients

(i.e., send holiday cards, etc. to maintain a good, cordial

relationship). If you find a sound contractor who has a more

direct line to the manufacturers than your usual retailer, he

could put you onto some sweetheart deals.

 

"B-stock equipment" consists of demonstration models, stuff with

scratches or dents, and reconditioned equipment that was

originally returned under warranty. They may be discounted

anywhere from 20% to 50% over the normal price. Usually an

excellent value.

Always get a written warranty. (B-stock carries the manufacturers

warranty which is one of the things making it such a good deal).

Limit used gear purchases to components that last. Avoid used

wireless microphones.

Beware of items whose parts are no longer manufactured/stocked.

Hang out with local bands_you may get some good deals if/when

they break up.

Make sure the used equipment you buy was not abused.

 

Setup

Equipment Racks

When mounting controllers face up behind mixing board, can raise

them to provide clearance to cables/jacks on back of mixing

boards by using nylon spacers (from hardware stores).

 

Levels

Set EQ sliders to 0 and input level to Unity Gain (max?) before

EQing.

Set amp level to 0.

Play a CD. Bring CD slider about 2/3 of the way up. Adjust mixer

master output so level meter hangs around 0dB.

Raise amp level controls until desired volume level is achieved.

 

Equalizing

Place Real Time Analyzer's (RTA) calibrated microphone on a stand

at chest height in the center of the main listening area. Make

certain that the mic is positioned in front of the speakers and

that the left and right speaker levels match.

Add the pink noise source (if pink noise is a line device, can

run it through mixer) and turn it up until a moderate listening

level is achieved. Make sure all tone controls and equalizer

settings on mixer and EQ are in the flat (0dB) position.

Set the RTA's input sensitivity for a course resolution or one

offering the widest display range. Increase the pink noise level

until the majority of the frequency bands on the display are at

the 0dB reference.

Use the equalizer settings to trim all frequency bands above 0dB.

Increase the pink noise level again to bring the majority of the

remaining frequency bands up to 0dB reference. Return to the

equalizer and trim all frequency bands above 0dB, and keep

repeating cycle until all bands are at the 0dB scale on the RTA's

display.

Increase the RTA's sensitivity and repeat tunig step. Continue

cycle until EQ'd to 0dB (or best compromise) at RTA's highest

level of sensitivity. Add boost only as a last resort to those

frequencies still below 0dB.

Remember that changing the location and placement of the

speakers, especially their proximity to an adjacent wall, can

help improve flat response in the low frequency range.

To further optimize the system, move the mic to different

locations throughout the room, and note any large devaiations in

frequency response.

When satisfied that the system has been properly tuned to the

room's acoustics, you may want to add some slight roll off at the

high end. This will create a warmer and less "tinny" sounding

room. When done, make a note of all EQ settings in case they are

accidentally disturbed during performance.

 

Audio Basics 1: Room acoustics change with the number of people

presence. Bass performance rolls off in a room packed with

people. Adding moderate boost (3-6dB) to your bottom end and

placing your speakers along a wall or in a corner will improve

bass performance without exhausting your amplifier.

 

Audio Basics 2: Audio frequencies in the 5KHz range can be

extremely damaging at high sound pressure levels. For this reason

it is recommended that you roll off high frequencies. Start with

about 4-6dB of cut at 5KHz with decreasing amounts as you

approach 15KHz. Positioning high frequency drivers at ear level

(six feet) will also improve coverage and clarity.

 

Protection

Use a paint pen (from hardware store) to mark underside of all

components.

Can put gel/cold packs (from pharmacy) under feet of turntables

to reduce skipping from springy dance floors.

Modifications / Tricks

Playing records backwards

Take 3 round ashtrays. Place one upside down in the center of the

turntable platter. Place the second on top of the first. Place

the record on the second, and use the third ashtray to secure the

record by placing it on the top of the record. Unscrew the

headshell, turn it 180 degrees, and replace it (so that the

needle is facing up). Turn the counterweight to the back so that

the tonearm will press up against the the bottom of the record.

When you press start, you will be playing the bottom of the

record backwards.

Andrew Trauzzi (atrauzzi@jenex.mb.ca) modified his Technics 1200s

by adding a switch that reverses the power leads to the drive

motor. Not recommended for the faint of heart, or for turntables

still under warranty as doing so will probably void the warranty.

 

Mixers

HELPUL HINTS for buying a mixer by S. Samuels. From Connecticut

Pro DJ Assoc. Newsletter Nov, 1995

The basic difference between a professional DJ mixer and other

mixers is the number of channels required. Professional DJ mixers

require fewer channels than a studio multi-channel mixing console

and more than a consumer brand. For the professional DJ a minimum

of "five" playback channels is a safe number (two microphone, two

CD outputs and a tape). That's perhaps enough to mix from two

main sources, but obviously, if you need to add back-up or more

speciality sources, like a signal processing loop or a tape

dubbing, you need more channels!! The secret is in simplicity.

 

Everything looks great from the outside, but it's the hidden

goodies inside the mixer that will really determine its

performance. Don't forget that the highest "studio quality" sound

characteristics are equally important in a professional DJ mixer

as they are in high end audio components. The quality of a

mixer's parts and construction are crucial. Your choice for a pro

DJ mixer should provide clean passage of the audio signal without

adding distortion or leakage between channels. If you're

electronically inclined, checking the spec sheet will nail down

the inner aspects for you. The quality of the external parts -

knobs, buttons and faders - will generally reflect that of the

internal parts.

 

Like most other things for sale, pro DJ mixers can be placed

along a scale ranging from the lowest price/least equipped to the

impressively expensive/fully loaded. Along the way, there are

various combinations of price, quality and features to consider.

 

Mixing

Remember to find END of song to know how to mix out before cueing

record.

Can practice beat-per-beat mixing with 2 of same record. Never

try to match the beats of two songs with more than a 4 or 5%

difference in speed unless using a "master tempo" feature (like

on the new Pioneer CD player) which locks the pitch at normal

while varying only the tempo.

Online/Computer DJ Resources

General Resources

Internet Newsgroups

Special thanks to Ted Gurley for some of the groups on this list.

 

Advertising Policy

Note that many newsgroups don't take kindly to advertising (there

are newsgroups set up specifically for advertising, but the ones

listed here aren't). The following rules of thumb are based on a

draft advertising policy put forth by the moderator of

soc.couples.wedding:

1. It is acceptable to post an advertisement on an occasional

basis. "Occasional" is defined as not more often than once every

8 weeks. An advertisement is any posting which provides

information about how to contact you in order to purchase some

product or service from you. (Signature files are an exception to

this, see below.) All advertisements must have "Subject:" lines

that begin with "AD:".

2. It is acceptable to include a small amount of information in

your signature file about your product/service. For example, you

might include a line reading: Brilliance Diamond holesalers_write

me for information! Remember, however, that signature files

should not be more than 4-5 lines long, and that you should not

post meaningless articles to the newsgroup just so your signature

file will appear. Remember, the impression people have of your

service or product is directly related to how positively (or

negatively) they perceive your articles in the group.

3. When posting articles on topics related to your

product/service, you should provide information in a way that

does not appear overly biased in the direction of your product or

service. For example, if you are a professional wedding

photographer, it would be OK for you to participate in a thread

on whether or not professional photography was important, but you

should be polite. Do not write things that are insulting to

people who have chosen not to use a professional hotographer. Try

to see both sides of the issue. Don't try to sell your services,

and don't try to show why everyone in the whole world needs the

type of service you provide.

4. If someone asks a question in the newsgroup that makes it

clear they want the product or service you provide, it is

certainly acceptable for you to send them private e-mail offering

your services. It is NOT acceptable to post a response

(advertisement) to the newsgroup as a whole.

5. There is a place for advertisements that is related to the

soc.couples. wedding newsgroup. This is the "Commercial Wedding-

Related WWW Pages" page, accessible from the soc.couples.wedding

WWW page (http://www.wam.umd.edu/~sek/wedding.html). All you have

to do in order to be included is create a WWW page advertising

your product or service, and then provide me (sek@warm.umd.edu)

with the address of the web page, the name of the service, and

the type of service it is.

What should you do if you notice a commercial advertiser in

violation of this policy? SEND THEM E-MAIL, complaining about

their violation of the newsgroup policy. Send them a copy of the

policy, if you have one handy. If they persist, despite knowledge

of the policy, complain to their postmaster

(postmaster@theirnode, or tosadvisor@aol.com for America

Onliners). Consider submitting the persistent commercial

advertiser to the Blacklist of Internet Advertisers at:

http://math-www.uni-paderborn.de/~axel/BL/blacklist.html
 

Newsgroups for info and ideas

alt.music.makers.dj

DJ discussions.

rec.audio.misc

Discussion of professional audio equipment and new emerging

technology

rec.audio.opinion

Opinions of various audio gear and its performance

rec.audio.pro

The merits of professional sound reinforcement equipment. Often

used items are offered here.

rec.audio.tech

Discussion of the technical end of audio equipment. Not for the

casual user.

Music-related newsgroups

alt.music.dance

alt.rave

alt.techno

alt.rap

Internet Mailing Lists

Asian DJ Coalition

Send message to: djrayk@welchlink.welch.jhu.edu
Message: send info regarding Asian DJ

 

BPM DJ Mailing List.

To subscribe, send an email message whose only line of text is

subscribe bpm your_name to listproc@dhp.com
To send email to all DJ's on the list, email to bpm@dhp.com
To unsubscribe, send an email message whose only line of text is

unsubscribe bpm your_name to listproc@dhp.com (note_it

is not clear if you need to include your name in the

unsubscription request, and many list recipients have been having

trouble unsubscribing, so if this doesn't work, try omitting your

name from the unsubscribe line in the message body).

 

Breaks List

mailing list for discussion about breakbeat hardcore/jungle music

and all that relates including records, label, DJ's, clubs, and

events.

Send message: majordomo@xmission.com
Subscribe Breaks

 

DJ TRAXX

labels or remixers. Caution, these are large files.

Send message to: jcavery2@pegasus.rutgers.edu
Message: [your email address] followed by a comma

 

Industrial/Techno Makers

a weekly mailing of dance music samples that you can play. It

usually includes six to seven sound files per week from

independent. A discussion of industrial music.

Send message to: listserv@uib.no
Message: "sub industrial.techno.makers [your email address]"

 

New Release List.

This mailer comes out occasionally and lists all known upcoming

new releases on major labels.

Send message to: Majordomo@cs.uwp.edu
Message: Subscribe new-releases [your email address]

 

Trax USA

A monthly mailer about current dance music.

To subscribe, send an email message to traxusa- 

request@host.scbbs.com

 


. In the subject field put Subscribe. In

the message text, put the word Subscribe by itself on the first

line, and follow it by a few notes about your interests.

To unsubscribe, send an email message to mailto:traxusa-request@host.scbbs.com. In the subject field and on the first

line of the message, put the word UNSUBSCRIBE.

 

Equipment / Technical

Information on modifications/repairs to Technics 1200MKII

turntables: http://hyperreal.com:70/1/music/djs or

http://rg.media.mit.edu/RG/equipment/sl1200.html
 

General

The Net Mix Site for URL's etc

http://rampages.onramp.net/~tgurley Maintained by Ted Gurley

(columnist in Mobile Beat)

Stevoid (Steve Shah's) web page

(http://cs.ucr.edu/~sshah/dj.html) contains lots of useful DJ

info.

Music

Ambient music: http://hyperreal.com/ambient
American Records: WWW http://american.recordings.com
Bhangra: WWW http://yucc.yorku.ca/home/sanraj/bhangra.html
House WWW Page:

http://www.cs.uwm.edu/public/terrel/music/house.html
IN THE MIX: http://www.li.net/~ferrari/mix.html. This site is for

you guys! To help you get info, and to hear hot songs that might

not have made it to your area yet. Maintained by John Ferrari

Guide to U.S. Raves: http://hyperreal.com/raves/
 

Publications

Streetsound Magazine: WWW http://www.phantom.com/~street
 

Repairs

Warped Records

Heat oven to a little less than 200 degrees.

Put record between 2 pieces of 14 inch square glass (about $2

each at a glass store?) and put in oven for about a minute. Let

record cool between glass pieces. Repeat until sufficiently flat.

Note that glass must be heavy enough to keep the record flat
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